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History and growth

DiGITAL 360

stems from the experience developed by Politecnico di Milano Professors in the area of Digital Transformation and Entrepreneurial Innovation

77

Revenues (€MlIn)

41,4

CAGR 2011-2022: +44%

22,5
M&A Growth

B Organic Growth 9,7

1,4

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Pro-Forma Pro-Forma
-
DIGITAL360 is founded r DIGITAL360 went public

M&A GROWTH

ORGANIC GROWTH
Aimed at consolidating fragmented markets

Organic CAGR: 20%

31 acquired companies so far

CE el SEr DIGITAL360 R InEmeshorp it el S e




FY 2022 / FY 2021: Key Economic Indicators — 1

B Revorted data | ProFormadata Annual Recurrent Revenues 2022:
17,1 min (+60% vs 10,5 min 2021)

Ricavi - €Min
76,6

EBITDA - €MIn PFN - €Min

(EBITDA Margin - %)

+85%

56,4
41,4 +64Y,

34,4 14,3 (19%)

9,7 (17%

+79%

8,0 (19%) %’

2021 2022 2021 2022 2021



FY 2022 / FY 2021: Key Economic Indicators — 2

. Reported data
Ebit (€MIn)

+71%
4.4 /
+28%

|:|Pro Forma data
7,5

2021 2022

Net Income (€MIn)

Ebit adj (EMIn)

+91%

5,8
3}

2021

Net Income adj (EMIn)

+103%
3,9 /

2021

11,1

6,9

2022

7,9

2022



Two Business Units leveraging the same Strategic Assets

TECFH COMIPANIES TECH BUYERS

DiGITAL 360

Advisory&Coaching
Business Unit

Demand Generation
Business Unit

Customized
Services

2022 Services

Knowledge Assets
in Digital Innovation
ITALLEXECUTIVE ~ EcenomyUp [N *5552
Content Assets CORTOM Agenda ® Digitaleo |\7erNET/THINGS F P A \
& - > :

COMPANY . s o 6
(Portals & Events) AlL.BUSINESS BLOCKCHAINZ; (&%tsa}nrteu% Diaimac 360 [ 2022 Al\(I;\IITI.‘\\IL!%Dg

Technology Assets
(Integrated Platform)
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Data Assets
(Customer Data Platform)

g E e s DIGITAL300  F InEmeerhonp i teed BE e e el O



Strategic directions

Investments in our strategic assets (Knowledge, Content, Technology, Data assets)
NP Subscription services

YE] M&A
SZY |nternationalization
e Empowerment of managerial structure & corporate staff

3]y Benefit Company & Sustainability
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Matchmaking Platform: our Strategic Assets (Knowledge, Content, Technology, Data)

Digitaliinnoyvation

SUpply.
TECH COMIPANIES

ICT Vendors
Telcos

Software Houses
System Integrators

Software and Hardware

REETS

Cloud Providers

Online Marketing Service
Providers

New Media Agencies

eCommerce Service
Providers

Start-ups

SEO
CONTENT

High Quality

Specialised
Tagged
Articles

CORIOM

Agenda & Digitaleo

L.
EXECUTIVE

Ec@nomyUp

zeroln

COMPANY

INTERNET/,THINGS

GATED
CONTENT

DicitaLs; E Guioe

White Papers

Webinars,
Events, VOD

e — EN

Newsletters

INTENT & USER
DATA

Online tracking
Data Enrichment
Qualification

SCARCALHTEPPER
o
nnnnn
e

MA + CRM =
CDP

HubSSﬁt

salesforce

Contact
Center

MATCHMAKING PLATFORM

DiGITAL360

Digitalinnovation
Demand
TECH BUYERS

Large Enterprises

Micro Enterprises

Independent
Professionals

Public Sector Authorities




Matchmaking Platform: key numbers

Digitaliinnoyvation
SUpply.
TECFH COMIPANIES

ICT Vendors
Telcos

Software Houses
System Integrators

Software and Hardware
REETS

Cloud Providers

Online Marketing Service
Providers

New Media Agencies

eCommerce Service
Providers

Start-ups

SEO GATED INTENT & USER
CONTENT CONTENT DATA
2,2 min
63 unique visitors
Portals & web 710 per month
channels events (almost all 140k
digital) organized .
bscribers t
1,500 in 2022 events in 2022
articles published
each month
2,716 48k
1st published white White Papers
page on Google papers to date downloaders
with + 100k In 2022
keywords 44 485k
Newsletters subscribers (not
>680k unique) to
fans and followers newsletter
on social media 441k

contacts in CRM

MATCHMAKING PLATFORM

DiGITAL360

Digitalinnovation
Demand
TECH BUYERS

Large Enterprises

Micro Enterprises

Independent
Professionals

Public Sector Authorities




Demand Generation: an innovative integrated Business Model

Marketin
8 Publishers
& Sales
A . (Content)
gencies

Agency 4.0

MarTech & SalesTech
Providers

e R el P St B e DIGITAL 360

Our competitive advantages:

Unique integrated positioning on the
market (important synergies and
economies of scope)

End2end approach to lead generation,
based on assets: technology, content,
data (Matchmaking Platform)

One-stop shop, able to cover all needs
and all services - LG, webinars, events, PR,
storytelling, content providing, etc
(preferred agency of many vendors)

Critical mass & economies of scale

11
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Demand Generation: clusters

 otrategy  otrategy

FPA
> Lo - DigitalSales
DiciTaL 360 CLUSTER * gL[H EVOLUTION

ServiceOro ¢ deimonte

OOOOOOOOOOOOOOOO

IMAGEWARE INSIDEe-

=
Communication & Relationships ICAZIONE

Revenues 2022 Italy: approx. 23 min Euro Revenues 2022 ltaly: approx. 10 min Euro

Revenues 2022 Italy: approx. 33 min Euro

forfa g 28 Seidchg PR Dt S DIGITAL360  E niieachaep PR Dol 2 e



Demand Generation: a brief on the companies acquired in 2022

{ delmonte

YOUR DIGITAL JOURNEY

Delmonte is a company focused on martech/salestech in the B2b market and one of the most relevant Hubspot
Italian partner. Through this acquisition, Digital360 will push the growth in the “out of ict” market

DigitalSales

LEAN EVOLUTION

Digital Sales is a start up founded by one of the most important entrepreneur in the digitalization of marketing and
sales processes. Through this acquisition, Digital360 will be able to enlarge the service portfolio supporting B2b
companies from online positioning to lead generation/management and sales enablement

OOOOOOOOOOOOOOOOOOOOO

Inside is a communications agency that over the years has specialised in digital solutions to support B2B marketing
(MarTech). In addition to a team specialised in communication and digital marketing, Inside brings a broad client

base, ranging from the manufacturing sector to large-scale retail trade, from fashion to utilities and the medical
sector

foifo 208 Seidchg PR Dt S DIGITAL360  E niiachaep PR Sl R pendn,



Demand Generation: Customized Services

Services

Communication L Evens

Content distribution

Storytelling Roundtables & focus groups ' )
Content Marketing Conventions & summits Marketing Automation
PR Digital events & webinars _Profiling
Advertising Business meetings

Open Innovation: Calldideas, Hackathons
Research: Surveys, Focus groups, Customer Insights, Market Outlooks

| —
Hewlett Packard
Enterprise

&> avanade

Google

B Microsoft Y T

ORACLE’

salesforce

CITRIX' VIMWAare P]q oxccmoogy MNetApp &4 Huawe vodg;ne STYWES

EPSON

EXCEEO YOUR vIION

SIEMENS

() TeamSystem NTTDAatTa

D TechData | VARGROUP

inspiring innovation

)
ENER

LUCEE GAS

r eimec = Schneider kaspersky wiND

F:=RTINET

([TELEPASS] [l CARDIF

BNP PARIBAS GROUP

El DIGITAL36O NS EESEEE NN NEE EN EN EEEEES

Lead Generation

alrar]n
CISCO.

TP ()

> . af
accenture @FoELlT

IVAdobe wveem

TRUA0RE [



Demand Generation: Subscription Services

33

Subscription Services based on MarTech & SalesTech

The strong links with
Universities and the
customized projects (i.e.
communication, events, lead
generation) enable the
development of original
digital marketing & sales
methodologies

By leveraging the engineering
and systematization of
knowledge, our original

methodologies evolve into
replicable & standardized
marketing & sales services

Replicable & standardized
marketing & sales services
are offered to SMBs through
an “As-A-Service” approach,
which generates
subscription-based revenues
on an ongoing basis

The marketing and sales
services can be delivered
through specific software-as-
a-service platforms (i.e.
Hubspot, Martech
proprietary platform, etc.)

The marketing & sales services
are promoted through
Digital360hub, all the portals
of Digital360 Network and
specific events/webinars,
generating a steady stream of
prospects

DiGITAL360

15




Demand Generation: The Marketing & Sales Engine (an example of Subscription Service)

Marketing & Sales Engine is an innovative approach, aimed at both
= strengthening the online positioning and brand awareness of a Tech Company
= and generating business opportunities on a continuous basis

Audience Prospects / Leads Sales
Digital360 Network Opportunities

oF e

PR

o

|

2 Marketing Automation 3 Inside Sales Enablement
" + Lead Nurturing " or Management

1 = CMS + Content

& DicItAL360 i
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Advisory & Coaching: clusters

FPA
= > E'C”“ & eripiANAITALLY Pll

Rg——

PA Revenues 2022: approx. 10 min Euro

Cybersecurity EE{SCCNEvEN VA

Revenues 2022: approx. 10 min Euro Revenues 2022: approx. 5 min Euro
Cluster
Audit Risk . ;:‘SMA_RT PERATION
Jccompany Pl;.l Compliance Others Pl:'l N
Revenues 2022: approx. 6 min Euro Revenues 2022: approx. 4 min Euro

Revenues 2022: approx. 36 min Euro

& DicItAL360 i



Advisory&coaching: a brief on the companies acquired in 2022

CRYPTIONEY

LABS
Offers solutions that meet various needs in the field of information security: situation assessment and action planning, support in
implementing defensive and preventive strategies, coaching and certification for compliance with norms and standards, offensive security
services, and provision of defensive security solutions.

YNV FRIDIANAITALIA®

Soluzioni Innovative per la Pubblica Amministrazione

Meridiana Italia provides specialised support and strategic consultancy to Public Administrations engaged in the management of Cohesion
Policies. Its main areas of operation are technical assistance for the programming, design, management and monitoring of programmes and

projects under the European Structural Funds.

(3 METHODOS dccompany [\ 2.

THE CHANGE MANAGEMENT COMPANY

Methodos helps organisations gain a competitive advantage in business by valuing people, engaging stakeholders and promoting the ability
to change and transform. Digital Attitude and Accompany both born from Methodos expertise, are specialised consultancy companies
focused on digital adoption and digital transformation respectively. Digital Attitude has developed a unique and certified experience in the
area of “behavioural design” bridging technological skills and people analytics with a deep know-how in psychology, neuropsychology and
social sciences.

A

% SMART
-
SmartOperations uses Data Science as a Service (DSaaS), develops technical solutions, including algorithms and prototypes, to support customers on
their journey towards innovation, Industry 4.0 and digital transformation in general. 19
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Advisory&Coaching: Customised Services

Services

HR
Transformation

Cybersecurity

Gruppo
San Donato

ESSELUNGA

Regione Lombardia

5 SAIPEM

FEI;:\IlDl MA"ianz@ BVLGARI
el

BOLTON

GROUP

Gruppo
eo I (o] MONCLER w MutuiOnline

unicoop

Banca Popolare
di Sondrio

e

-

Iccrea ‘Banca

@saote

? Group

“ VERUR 08 OB N

BRICOMAN

mercury payment services

firenze
eechltp iU i 0 el S0 DIGITAL360

$%a2a

‘tactaus, NEXI  UnipolSai

IN\FATER Sebadtne Fevagoms

Audit Risk

Compliance

GRUPPO

) NOVARTIS B=HERA

Comune a
Milano

ALFASIGMAY

AUTONOME PROVINZ PROVINC: TONOMA
SUDTIROL DI BOLZANO - ALTO ADIGE

w [ ROVINCIA AU
BOZEN 1 LZANO - ALTO ADN
tienische Kultur Ripartizone Cultura itatanas

ASSICURAZIONI

| e ——.....

eNGie =FNM

GRUPPO BPMVITA

@ BANCA SELLA

ssssssssssssssssssssssssssssss
CONTRO GLI INFORTUNI SUL LAVORO!

20
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Advisory&Coaching: Subscription Services

£

Subscription Services based on ConsulTech

The strong links with
Universities and the
customized projects (i.e.
communication, events, lead
generation) enable the
development of original
methodologies

By leveraging the engineering
and systematization of
knowledge, our original

methodologies evolve into
replicable & standardized
advisory services

Replicable & standardized
advisory services are offered
to SMBs through an “As-A-
Service” approach, which
generates subscription-based
revenues on an ongoing basis

The Advisory services can be
based on specific software-
as-a-service platforms,
aimed at making the advisory
services themselves more
effective and efficient

The Advisory team and its key
people can enjoy a high level
of visibility on the portals and
events offered by the Group,
positioning itself as an opinion
leader and generating a
steady stream of prospects

DiGITAL360

21




Advisory&Coaching: VA/PT As-A-Service (an example of Subscription Service)

We continuously check the state of vulnerability of infrastructures, services and applications, assess the robustness of
the security mechanisms in place and identify corrective actions to keep the level of technological risk within
predetermined limits and help customer’s people to solve or mitigate risks, coaching them and verifying the
effectiveness of the solution

1 Service Desien 2 VA/PT Pianification, 3 Coaching about 4 Effectiveness
= € = Execution and Reporting ¥ = vulnerability management = Verification

22
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Advisory&Coaching: Data Protection As-A-Service (an example of Subscription Service)

We act as Data Protection Officer (DPO) on behalf of Companies and Public Administrations, performing support and
control, advisory, training and information functions in relation to the application of the GDPR, but also cooperation
with Control Authorities and Data Subjects

Information and
Training

o

——

1 Advising on 2 Scheduling and delivery 3 Assistance in Managing

= Obligations » of risk-based audits = the Relationship 4- Specialist support

LT L 2L DIGITAL300  E TSRt Rt R DL
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Demand Generation: our international presence

Revenues 2022

< =
e
< <
= 3
™

IBERIA

TOT: 43,6 MIL€

Time Equivalent

88 Full

< =
=
< <
E 3
™

IBERIA

TOT: 395




DIGIXEM360: our LATAM branch

- Netmedia
MEXICO We Know [T

Personas: 47

Ingresos: MXN 47 M Zubia’

2022 Proforma

Revenues: 9,1 MIL€
EBITDA: 1,2 MIL€

In one year we became the
largest player of the Region

@ MPACTOTIC
TECNOLOGA « INNOVACION + DENCW

A3media

COLOMBIA
Personas: 17
Ingresos: COP 3.000M

D . xona

unoauno

CHILE XONA
Personas: 30
Ingresos: CLP 3.300M ///yCon
H EER B HEE N B B BB

DIGITAL36O R EmmEaE "aE waw Ea'EE Ewaeed E .E

8 companies acquired in
5 countries:

* 2 Marketing agencies




International presence: our companies

XONA Marketing agency based in Buenos Aires, with a specific focus on the Tech market

¥3media Agency specialising in Martech and Salestech based in Colombia in Bogot3d, platinum partner of Hubspot (leading software company in
the MarTech world and listed on Nasdaq)

@ JPACTOTIC  publisher of the reference portal in Colombia on topics related to information and communication technologies and digital innovation

Netmedia Mexico's leading publisher of online content in the area of information and communication technologies and digital transformation, a
WeKnowIT-\well-known reality in the entire LATAM region

Zubia’ Mexican digital marketing agency, partner Hubspot and specialising in Martech and Salestech

People & Business

s//yL'on Argentinian company specialising in the production of high-quality editorial content and communication campaigns, which supports its B2B
” clients in improving their image and commercial positioning in the target market

Company specialising in the production of content on digital innovation and information and communication technologies (ICT) and owns a
EEE number of portals that represent an important reference in Spain for managers, entrepreneurs and professionals dealing with these issues from

a professional point of view

Publisher in the digital innovation sector with the best positioning in Chile. In addition to publishing activities, EMB organises events and

offers marketing services (acquired 2023)

Gruppo Uno a Uno, present in the Chilean market for over 20 years, is made up of 3 agencies, focused on the organisation of presential and
unoauno virtual events and Digital Marketing (acquired 2023)

b E R P el e DigmaLzfo e BOF St S gLt
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Benefit Company & Sustainability

v To strengthen our commitment to pursue objectives of common good, related to develop a greater digital
culture and the promotion of digital innovation as a lever for sustainable & inclusive economic growth

Our Goals

The dissemination of digital culture at all The promotion of a more inclusive labour market,

::t(t{:, 1 levels, with the aim of accelerating the % 3 in particular for fragile people
@7 process of digital innovation

Mentoring entities or organizations of any The growth of its people, fostering their wellbeing

RON -
@;Q; 2 kind to hglp tr:c?m fully urlo!erls’fand thez ﬁ 4 in both the professional and personal spheres,
opportunity offered by digital innovation to seeking to promote diversity and to make the most

de:ﬁbp sustainable and inclusive growth of the aptitudes and aspirations of each individual
paths

v We have just published our first Impact Report

v’ In the same stream of commitment, in 2022 we issued our first sustainability report on FY2021, thus starting a
journey to improve our ESG profile

29
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Benefit Company & Sustainability

«Al Lavoro 4.0» is a social innovation project aiming at creating a more inclusive labor. The project is organized in
collaboration with Caritas Ambrosiana and Fondazione San Carlo Onlus to help young NEETs (Not in Education
Employement or Training) join employment thanks to the new jobs forged by this digital transformation

FONDAZIONE

S.CARLO

«Prison, work, freedom» is a project on the job placement of prisoners and former prisoners. Kicked off in partnership
with Sesta Opera San Fedele Onlus, the project aims to raise awareness among technology companies to provide job
opportunities for them, as well as support them to create social startups

ol Y
accoglienza

disabili DOLMEN

the access to digital employment of those with physical and/or mental impairments. The project aims to highlight the
stories of professional growth of people with impairments. Companies from the high-tech world and volunteering
associations were engaged

"Diversity360 - stories of an inclusive digital world" is a communication and networking initiative aimed at promoting 3
ALY
(, ::

Banco Alimentare digitalization - Banco Alimentare promotes and implements activities about the importance of giving Banco

value to food and not wasting it. DIGITAL360 supports it in the digitalization of processes and the design of an \\\> Alimentare
evolutionary map of different information systems, supporting the increasingly effective pursuit of high social impact

aims

Digital Angels — City Angels Onlus City Angels Onlus is committed to helping the homeless and tackling urban crime;
Digital360 is backing them with a team of "Digital Angels" who are helping them use digital tools for their goals
(fundraising, volunteer campaigns...)

30
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Financial FY 2022 - Income statement

31.12.21 31.12.22 Growth %  31.12.21 31.12.22 Growth %
P&L financial statement 22 vs 21 pro forma ** 22 vs 21
Euro/mlins
TOTAL REVENUES 34,4 56,4 64% 41,4 76,6 85%
EBITDA 6,9 9,7 39% 8,0 14,3 79%
% Ebitda / Revenues 20% 17% 19% 19%
EBIT 3,6 4,6 28% 4,4 7,5 71%
% Ebit / Revenues 11% 8% 11% 10%
*EBIT Adjusted 5,0 6,9 37% 58 11,1 91%
% Ebit Adjusted / Revenues 15% 12% 14% 15%
Net Profit 2,0 2,6 31% 2,6 4,4 68%
% Net profit / Revenues 6% 5% 6% 6%
*Net profit Adjusted 3,3 4,8 45% 3,9 7,9 103%
% Net profit Adjusted / Revenues 10% 9% 9% 10%
32
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Financials FY 2022 - Balance Sheet

31.12.21 31.12.22 Change Change % A perim.
Balance Sheet financial statement Growth due to the effects of:
Euro/mins * Investments in innovation (4,0M)
. | * Increase in Goodwill due to M&A
Fixed Assets ( 22,8M )
Materials 0,6 1,2 0,6 96% 0,6 ° Change in perimeter (3’9M)
Immaterials 14,3 38,8 24,5 171% 2,9 ° Amortization ('S,OM)
Financials 1,3 1,9 0,6 44%. 0,5
Total Fixed Assets A 16,3 41,9 (256 )  (a58%) 3.9
Operating Working Capital (OWC)
Receivables 13,8 26,3 12,5 90% 10
Commercial Debts -6,7 -10,8 > 62% -3,2
Other short terms ass/liabilities -7,7 -11,8 @ 54% -1,5 . . .
Total Operating Working Capital B 0,5 3,7 4,2 -816% 54 * Receivables increase a bit more
than revenue growth
Net Capital Invested (CNI) _A+B 15,8 45,6 29,8 189% 9,3 e Other Assets and Liabilities change:
> = 1,5 increase in net liabilities for
Equity and Banks consolidation
Equity 16,4 26,8 10,4 64% 9,5 [ ] 2’6 Vendor Ioan payment
Net Financial Position -3,1 14,4 17,5 -563% -1,8 = 7.0 vendor loan increase
Other funds 2,5 4,4 1,9 79% 1,7 ’ co
= 1,7 Other net liabilities
Total Equity, Banks and Funds 15,8 45,6 29,8 189% 93
33
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Financials FY 2022 - Cash Flow and change in Net Financial Position

NFP al 31.12.2021 -3,1

Operating Cash Flow 3,6
Investment in Innovation -4,0
M&A cash out -20,0
Diffin consolidation perimeter 1,8
Converted Bond 1,1

Tot 2022 change -17,5

NFP al 31.12.2022 14,4
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Company overview

Network DIGITAL360 & Matchmaking Platform

Ill. Strategic directions

IV. Business Units

V.

T EL A ES
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Vi. Annex
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Cap table

AZIONISTA

Andrea Rangone

Mariano Corso

Alessandro Giuseppe Perego

Gabriele Faggioli

Raffaello Balocco

Altri Azionisti <4.0%

Mercato
Totale
H BN H EEN
| ] | HEE EEE EE EBR
EEE EN | I | n
[ ] ] ] H EEER
B | B | | B |

N° AZIONI

4.030.303

2.112.220

o
(53}

o)

2.071.0
1.037.344

812.139
4.959.002
5.528.243

20.550.346

DiGITAL360

PERCENTUALE %

19,6%
10,3%
10,1%
5,0%
4,0%
26,1%
26,9%
100%
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Competition and market positioning

Demand Generation Business Unit Advisory & Coaching Business Unit
Content Agencies Tech Providers Custom Services Subscription Services
[7,)
» a
s GENERALIST MARKETING S STRATEGIC & INTERNATIONAL
c PUBLISHERS AGENCIES o OPERATIONAL ANALYSTS BASED
> MARTECH 5 CONSULTING ON
= EVENT AGENCIES AGENCIES @ COMPANIES  DIGITAL 360 HODOLOGIES
" || veRTicaLB28 DiGITAL 360 (E.G. HUBSPOT) s ICT CONSULTING
~ PUBLISHERS , TELEMARKETING TRADITION
g AGHENCIIES g i
- o ﬂ)
S £ .2 LOCAL SMALL
=2 S ADVISORS
- - Q
® > ®E
€ £ w
v v
|
. Interngtional B(csmchmark
L =
TechTarget =I1D Gartner
| | | |
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«Demand Generation» Business Unit: scalable organisation

Portal
EXECU#VE CORZOM EcenomyUp | Agerndas & Digitales ' Post COMPANY mm [”.]
l
Sales Boost
The growth strategy |
| Q Internal (recruitment of new directors)
SEO boost Q External (acquisition of new portals/headings)
Technology
advisory &
platforms
New Services
38
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«Advisory&Coaching» Business Unit: scalable organisation

Clusters
Cyber Security PA HR Transformation ARC Others [ e ]
Sales boost
The growth strategy
U Internal (recruitment of new practice leaders)
SEO boost O External (acquisition of small specialised
companies)
Technology
advisory &
platforms
New Services
39
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Network DIGITAL360: our Digital Content Assets — Cross topics

Agenda @ Digitaleo
CORIOM
ITALL.EXECUTIVE

COMPANY
Ec@nomyUp

Startu
busine

&) INnnoVACIONDiGITAL 360

ITALZ.PMI

= " BN H EEER N H B BN u
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Italy's first digital agenda journal

The online newspaper of digital economy and CORCOM

innovation s

The strategic use of technology for the digital
transformation of business processes

Evolutions, changes and trends of tech companies
in ltaly

Italy that wants to grow

Enabling the Italian startup ecosystem

The reference portal for ClOs in Italy

Digital innovation in spanish language

Digital technologies for SMB

40
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Network DIGITAL360: our Digital Content Assets - Vertical Portals

ERNET /.THINGS BLOCKCHAINLZ. INNOVATION

Al BUSINESS BIGDATA £.INNOVATION
RMRISK MANAGEMENT CYBERSECURITY36
~3:ESG360

A Data Center A Security
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£ _PA Up.tech @ HEALTHTECH360 AGRIFOOD
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-§ *® SPACECONOMY 360 InsuranceUp U0 Rousiess
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Matchmaking Platform: how it works (the user experience)

Digitaliinnoyvation Digital Innovation
SUpply. Demand
TECH COMIPANIES SEO GATED INTENT & USER TECF BUYERS

T e CONTENT CONTENT DATA T

Telcos

Software Houses
System Integrators

Software and Hardware

N IETS Micro Enterprises

Cloud Providers

Independent

Online Marketing Service .
Professionals

Providers

New Media Agencies

eCommerce Service Public Sector Authorities

Providers

Start-ups

-

MATCHMAKING PLATFORM 42
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Matchmaking Platform: how it works (the user experience)

Digitaliinnoyvation

Digitalinnovation
Demand

SUpply.
TECH COMIPANIES SEO GATED
CONTENT CONTENT

ICT Vendors
Telcos

Software Houses
System Integrators

Software and Hardware
REETS

Cloud Providers

Online Marketing Service
Providers

). blockchain agrifood

New Media Agencies

eCommerce Service
Providers

Start-ups

INTENT & USER TECH BUYERS

DATA :
Large Enterprises

Micro Enterprises

Independent
Professionals

Public Sector Authorities

MATCHMAKING PLATFORM 43
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Matchmaking Platform: how it works (the user experience)

Digitaliinnovation
SUpply.
TECFH COMIPANIES
ICT Vendors

Telcos

Software Houses
System Integrators

Software and Hardware
REETS

Cloud Providers

Online Marketing Service
Providers

New Media Agencies

eCommerce Service
Providers

Start-ups

INTENT & USER
DATA

SEO
CONTENT

GATED
CONTENT

blockchain agrifood

Q Tutt & Notizie &) Immagini Q Maps [ Video i Altro Strumenti

Circa 292.000 risultati (0,42 secondi)

https:/iwww.agrifood.tech > blockchain v

Blockchain e Agrifood

Blockchain. Leggi tutte le ultime novita sull'agrifood. ... La blockchain al servizio
dell'agroalimentare, della tracciabilita e della sicurgzza aimen

http://www.ruralhack org > uploads > 2019/05 ~ TE-—

Blockchain per I'agrifood - Ruralha({

Attraverso l'innovazione digitale e I'Agricoltura 4.0, il settore agroalimentare DUO essere la via per
garantire mag- giore competitivita a tutta la filiera

49 pagine

https://www.blockchaindinnovation.it > Mercati ~

Agrifood e blockchain - Blockchain4Innovation
Scopri le ultime novita su Agrifood e sulla blockchain. Blockchain4lnnovation & il primo sito
editoriale in Italia dedicato alla blockchain

https://blog.osservatori.net » it_it > blockchain-agrifood... v

Blockchain nell'agrifood: grande opportunita... travestita da ...

MATCHMAKING PLATFORM
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Digitalinnovation
Demand
TECH BUYERS

Large Enterprises

Micro Enterprises

Independent
Professionals

Public Sector Authorities



Matchmaking Platform: how it works (the user experience)

Digitaliinnovation Digitalinnovation
Supply; Demand

TECH COMIPANIES TECKH BUYERS

ICT Vendors

INTENT & USER
DATA

GATED
CONTENT

SEO
CONTENT

Large Enterprises
Telcos

Software Houses
System Integrators

AGRIFOOD

(oovd atore Scientifico: Filippo Renga IppcﬁnA
© Responsabile: Mauro Bellini Mouro Bellin:

Software and Hardware
REETS

Micro Enterprises

FOOD INDUSTRY

PRECISION FARMING FOODTECH

VITIVINICOLO ORTOFRUTTA ZOOTECNIA GREEN DEAL AGRIFOOD

Cloud Providers

ESG AGRICOLTURA E SOSTENIBILITA

AGRIDATA ~ SVILUPPO SOSTENIBILE SOSTENIBILITA DIGITAL FARMING ~

AGRITECH NEWS > 11 Marzo 2022 ] Agricolturad.0: Osservatorio SmartAgrifood analizza i frutti

Independent
Professionals

Online Marketing Service
Providers

HOME Blockchain I AGRIFOOD UPDATE

Blockchain Un capitale “bridge” da 800min, per Elaisian si

aprono prospettive di crescita internazionale

- s g Sicurezza alimentare globale: I'UE si impegna a
G ETE I gVizio dell’agroalimentare, della Satioaie coctionaa o cotanihiia dot o oa
tracciabilita e della sicurezza alimentare +oweesum | Smart AGRICULTURE:
crescono del 17% le

. soluzioni loT per il settore

New Media Agencies

eCommerce Service Public Sector Authorities

Providers

Dalla blockchain stanno arrivano nuove forme di innovazione per le supply chain del mondo
agroalimentare e arrivano soluzioni che permettono alle imprese di garantire una maggiore sicurez;
a livello di tracciabilita delle materie prime, degli alimenti, delle risorse necessarie alla produzione. ¢

smart contract realizzabili grazie a progetti blockchain permettono poi di gestire in modo piu effica @ “

e sicuro la gestione documentale e aumentano la sicurezza lungo la filiera dei dati agroalimentari

Start-ups

MATCHMAKING PLATFORM
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Matchmaking Platform: how it works (the user experience)

Digitaliinnoyvation:

SUpply.
TECH COMIPANIES

ICT Vendors
Telcos

Software Houses
System Integrators

Software and Hardware
REETS

Cloud Providers

Online Marketing Service
Providers

New Media Agencies

eCommerce Service
Providers

Start-ups

INTENT & USER
DATA

SEO
CONTENT

GATED
CONTENT

DiciTaL360

WHITE PAPER

Agricoltura 4.0: un’analisi dello scenario attuale e delle
prospettive di sviluppo

nnnnnnnnnnnnnn

Scarica gratuitamente

Agricoltura 4.0: un‘analisi dello scenario attuale e delle prospettive di sviluppo

DOWNLOAD THE WHITE PAPER

Argomenti trattati

MATCHMAKING PLATFORM
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Digitaliinnoyvation
Demand
TECF BUYERS

Large Enterprises

Micro Enterprises

Independent
Professionals

Public Sector Authorities




Matchmaking Platform: how it works (the user experience)

Digitalinnovation

Digitaliinnovation
Demand

SUpply.
TECK COMIPANIES SEO GATED INTENT & USER TECK BUYERS
ICT Vendors CONTENT CONTENT DATA Large Enterprises

Telcos
Scarica il whitepaper
Software Houses
System Integrators Leggi l'informativa sulla privacy
Email*
Software and Hardware (
Resellers ‘ Email aziendale Micro Enterprises
Cloud Providers |:| Consente I'invio di comunicazioni promozionali
inerenti i prodotti e servizi di soggetti terzi
Online Marketing Service rispetto alle Contitolari che appartengono al Indepehdent
Providers ramo manifatturiero, di servizi (in particolare ICT) Professionals
. . e di commercio, con modalita di contatto
New Media Agencies automatizzate e tradizionali da parte dei terzi
eCommerce Service medesimi, a cui vengono comunicati i dati. Public Sector Authorities

Providers
DOWNLOAD THE WHITE PAPER
Start-ups

MATCHMAKING PLATFORM
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Matchmaking Platform: how it works (the user experience)

Digitaliinnoyvation
SUpply.
TECH COMIPANIES
ICT Vendors

Telcos

Software Houses
System Integrators

Software and Hardware
REETS

Cloud Providers

Online Marketing Service
Providers

New Media Agencies

eCommerce Service
Providers

Start-ups

SEO
CONTENT

GATED
CONTENT

HubSpbt

iead of Innovation at DIGITAL360 SPA

b Title: Account Name c@v
Head DIGITAL360 SPA 3285647728 mario.maschio@digital360it

INTENT & USER
DATA

HubSppHt

salesforce

‘‘‘‘‘‘‘‘

Black List salesforce

Digitalinnovation
Demand
TECH BUYERS

Large Enterprises

Micro Enterprises

Independent
Professionals

Public Sector Authorities

MATCHMAKING PLATFORM
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Matchmaking Platform: how it works (the user experience)

Digitaliinnoyvation:

SUpply.
TECH COMIPANIES

ICT Vendors CONTENT CONTENT

Telcos r
H

i,  have seen

Software Houses

D

SEO . GATED . INTENT & USER

ATA

Digitaliinnoyvation
Demand

TECH BUYERS

Large Enterprises

you are o . .
System Integrators interested in Decision-making maturity ‘
blockchian o NO YES
Software and Hardware solution for .... = |,
Resellers z fY Micro Enterprises
£E
Cloud Providers e 2|
II"setha 3 5l g Independent
Online Marketing Service s A Per
D right away! L Professionals
New Media Agencies f
eCommerce Service Public Sector Authorities
Providers DB
PROFILED
Start-ups q CONTACTS .
—
| | | | | |
MATCHMAKING PLATFORM 49
" BN H EEER B H B BN H EEE BN H EER ©® EEER BN H B BN H EEER BN H EEER ©® H B B B H EHBE
I=..I=.II= =I =l III=I=..I=.II= :I =I EEEEER l: I: =I DIGITAL 60 =I III=I=..I=.II= =l :I EEEEER l: I: =ll.=l..=l=lll I:
L 1 n H EHEN EEEEER | H EHER EEEEER EEN 3 EEEEER | H EER EEEEER EEE B = EEEEER
B | B | | 1 ] 1 B B | | B | | B | EEE O BEE BB | § | | ] 1 B B | | B | | § | -l BB BB | § | | B | | B B 1 |



Matchmaking Platform: our Strategic Assets (Knowledge, Content, Technology, Data)

Digitaliinnoyvation

SUpply.
TECH COMIPANIES

ICT Vendors
Telcos

Software Houses
System Integrators

Software and Hardware

REETS

Cloud Providers

Online Marketing Service
Providers

New Media Agencies

eCommerce Service
Providers

Start-ups

SEO
CONTENT

High Quality

Specialised
Tagged
Articles

CORIOM

Agenda & Digitaleo

L.
EXECUTIVE

Ec@nomyUp

zeroln

COMPANY

INTERNET/,THINGS

GATED
CONTENT

DicitaLs; E Guioe

White Papers

Webinars,
Events, VOD

e — EN

Newsletters

INTENT & USER
DATA

Online tracking
Data Enrichment
Qualification

SCARCALHTEPPER
o
nnnnn
e

MA + CRM =
CDP

HubSSﬁt

salesforce

Contact
Center

MATCHMAKING PLATFORM
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Matchmaking Platform: key numbers

Digitaliinnoyvation
SUpply.
TECFH COMIPANIES

ICT Vendors
Telcos

Software Houses
System Integrators

Software and Hardware
REETS

Cloud Providers

Online Marketing Service
Providers

New Media Agencies

eCommerce Service
Providers

Start-ups

SEO GATED INTENT & USER
CONTENT CONTENT DATA
2,2 min
63 unique visitors
Portals & web 710 per month
channels events (almost all 140k
digital) organized .
bscribers t
1,500 in 2022 events in 2022
articles published
each month
2,716 48k
1st published white White Papers
page on Google papers to date downloaders
with + 100k In 2022
keywords 44 485k
Newsletters subscribers (not
>680k unique) to
fans and followers newsletter
on social media 441k

contacts in CRM

MATCHMAKING PLATFORM
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Digitalinnovation
Demand
TECH BUYERS

Large Enterprises

Micro Enterprises

Independent
Professionals

Public Sector Authorities




DIGITAL 360

EMPOWERING INNOVATION

andrea.rangone@digital360.it

Investor Relations

Andrea Rangone
ir@digital360.it

Chairman

CONTACT:

Emilio Adinolfi



